Getting to Know
Your Fertilizer Retailer.,

“Industry Experts - The Value of Your Fertilizer
Retailer” is a publication of The Fertilizer Insitute

(TFI). TFI serves to promote and protect the fertilizer
industry, representing the public policy, communication
and statistical needs of producers, importers, wholesalers
and retailers of fertilizer, as well as those companies that

provide vital services to the fertilizer industry.
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Fertilizer is transported in solid or fluid
form from its point of origin or manu-
facturing site by ocean-going tanker, river
barge, railroad, over-the-road trucks or
moved through pipelines as a liquid or gas.
In most cases, fertilizers have had a long
journey incorporating one or more of these
modes of transportation before they reach
fertilizer retailers and eventually make their
way to the fields of American farmers.

BUILDING RELATIONSHIPS
THAT MAKE A DIFFERENCE

m The Fertilizer Institute

Mourish, Replenish, Grow

820 First Street N.E., Suite 430 tilizer prices.

Washington, DC 20002
(202) 962-0490

M The Fertilizer Institute

Mourish, '|-f-'||!|-:"l'.!'| CGrow

Global demand for fertilizer and increased transportation costs to
move fertilizer products can contribute to increased delivered fer-

MAakiNG THE CONNECTION.

How Your Retailer Brings N, P and K to You.

A GLOBAL INDUSTRY

Fertilizer is a world market commodity and U.S. farm-
ers must compete with farmers from around the world
for nitrogen, phosphate and potash. In fact, the United
States is the largest importer of fertilizer in the world,
with more than half our nitrogen and over 85 percent of
our potash coming from international sources.

The recent increase in global demand for fertilizer,
which has primarily been driven by the quest for
healthier lives and better diets in developing countries,
has played a large part in placing upward pressure on
fertilizer prices until September 2008.

supply and demand dynamics can greatly impact U.S.
farmers. As a result, retailers stand prepared to assist

farmers as they address the wide range of challenges and 3
risks that are a part of each growing season.

Retailers understand that the effects of world market ‘
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Fertilizer retailers are dedicated to ensuring farmers’ }
ability to maximize their profits per acre. They do so by
providing access to agronomists and certified crop adyvi-
sors (CCA), who have the knowledge and the resources
to help growers maximize yields while minimizing

impacts to the environment, and managing input costs.




Fertilizer Retailers’

THE VALUE OF YOUR FERTILIZER RETAILER Contributions to
Rural America.

AGRONOMIC EXPERTISE RISK MANAGEMENT CUSTOMER SERVICE

Local retailers provide benefits that stretch be-
yond the services and agronomic expertise they
offer their farmer customers. In addition to
contributing to the success of farmers in their
community, local retailers also make valuable
contributions to the rural communities they
operate in and around by providing a wide
range of employment opportunities.

Independent local dealers and cooperatives
often recruit and attract college graduates. The
addition of young, college educated individu-
als to rural communities is an important factor
in the sustainability and growth of rural com-
munities. Local retailers provide employment
opportunities for a wide range of individu-

als of varying ages and backgrounds in rural
America.
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| Fertilizer retailers can help farmers integrate | Precision agriculture technologies also play a

Many retailers also support state fertilizer qual-
ity and research programs by paying tonnage
positioning systems (GPS), satellites or aerial ; stewardship system, and as a result contribute to Y fees to state governments that assure statewide
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| precision agriculture technologies such as global S 0" valuable role in the application of the 4R nutrient |

images and information management tools (GIS) ' achieving the economic, social and environmental - testing for product quality and fund research
that are used to assess the variability of a farmer’s i objectives that are associated with the 4R system. - on fertilizer efficiency as well as education

field in order to more accurately determine the regarding the safe use of fertilizer.
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